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BRAND MISSION

For more than 60 years, Marie Claire has earned the trust of
millions of followers In print, digital and social platforms.

Today, Marie Claire’s commitment remains: to deliver stylish,
iInspirational content and brand experiences
for women...

WHERE THEY ARE
WHEN THEY WANT
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Marie Claire plugs into
WOmen's passion points,

igniting conversations in every circle.

And

the momentum continues.
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unique users.
up +10% Yoy
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DIGITAL
AUDIENCE

igh online usage of fashion, beauty, current atfairs
entertainment and lifestyle

Influencers, who are likely to be first with new technology

Frequently discovering content on Facebook, Instagram,
Twitter and social networks

Avid video consumers

Confident, frequent online shoppers
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THE GLOBAL
CATALYST BRAND

USA the MOST AFFLUENT READER in the core fashion
set
U.K. reaching THE MOST WOMEN of any fashion title
BRAZIL the MOST READ international women's
magazine
ITALY the MOST AFFLUENT, EDUCATED,
PROFESSIONAL WOMEN in
the fashion category
CHINA the No 1 social community.
FRANCE the LEADING PRINT AUDIENCE in monthly

fashion magazines
AUSTRALIA is the No 1. fashion magazine
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KEY CONTACTS

Nicia RODWELL

International Publishing Director Fe ,

Marie Claire International
TEL +33 (0) 1 41 46 84 00

MOBILE + 33 (0) 632 76 58 08
Email: nrodwell@gmc.tm.fr

ELISABETH BARBIER

International Advertising Director

Marie Claire International
TEL +33 (0) 1 41 46 89 94

Emalil: eparbier@gmce.tm.ir




